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Brand Story

● Denton Family Dentistry is a local Denton practice that serves families and residents of the Denton 

area

● Offer Pediatric, Adult, and Cosmetic Dental Services

● Pride themselves on convenience and wide array of services

“We’re here to help you 
achieve your healthiest, 

brightest smile.”



Information Architecture (Current)

Pros:
-Sufficient  Data to work off of and simplify
-Educational search bar is always accessible
-Contact information easily accessible
-Social media presence 

Cons:
-Unnecessary need of links and hyperlinks
-Too many sub tabs 
-No ADA information/ No Language Preference
-Information about insurance is too deep within 
the site.



Personas



Persona #1: Veneers/Cosmetic Services
Louis Wood.

Background:

Sex/Age: Male, 24 years old

Location: Northlake, Texas

Level of Education: College drop-out

Marital Status: Divorced

Occupation: Entrepreneur

Yearly Salary: 150k

Goals:

❖  One of Louis Woods' goals is 
to achieve a business 
professional look.

❖ He wants to grow his business 
and network with others.

❖ He wants to feel the 
confidence he appears to 
have on the outside, internally.

Frustrations:

❖ No one seems reputable 
around him.

❖ Too many options, 
he can't narrow it down to 
just one business.

❖ Believes his teeth are 
getting in the way of his 
business growth.

Go to Denton 
family dentistry’s 

website

Search through
 their services> 
go to cosmetic 
services> go to 

veneers

User flow:

Schedule a consultation  
and then book your 

appointment,

Show off your smile.



Persona #2: Find children’s services/find financing.
Larina Morse.

Background:

Sex/Age: Female, 38 years old

Location: Argyle, Texas.

Level of Education: Highschool

Marital Status: Married

Occupation: Unemployed

Yearly Salary: 55k

Goals:

❖ Get her children/family 
affordable but good 
dental care.

❖ Wants to make sure her 
children are healthy.

Frustrations:

❖ Cost, being a single income 
household, money is tight.

❖ Not many kid friendly 
environments-- most places do 
not seem comfortable for kids.

❖ Paperwork is a pain, poor 
communication between 
doctor and patient.

Go to Denton 
family dentistry’s 

website

1. Search through
 their services> 

Children’s dentistry>
2. Go to services> go to 
payment> find financing 

User flow:

1. Look through children’s 
services.

2. Find out about their 
financing options.

Book an appointment!



Persona #3: Insurance coverage/new patient registration. 
Michael Wong.

Background:

Sex/Age: Male, 20 years old

Location: Denton, Texas.

Level of Education: Highschool

Marital Status: Single

Occupation: Undergrad

Yearly Salary: N/A

Goals:

❖ Wants nice teeth to 
pick up girls.

❖ Become an established 
dentist someday.

❖ Register as a new patient

Frustrations:

❖ Time consuming
❖ Insurance coverage is confusing 

since he is not on his parents’ 
plan anymore.

❖ Hard to get appointments.

Go to Denton 
family dentistry’s 

website

1. Search through
 their services> 

Find payment> go to insurance 
coverage.

2. Find new patent section> go to 
new patient form> register

User flow:

1. Look at insurance coverage.
2. Register as a new patient.

All set!



Persona #4: Find out about cavities/fillings.
Timothy Butler.

Background:

Sex/Age: Male, 11 years old

Location: Denton, Texas.

Level of Education: Middle School

Marital Status: Single

Occupation: Child

Yearly Salary: N/A

Goals:

❖ Get rid of cavities so he can 
eat more candy.

❖ Have fun.
❖ Get ladies with his

pearly whites.
❖ Get an awesome dentist.

Frustrations:

❖ Eats too much candy 
and sweets

❖ Dislikes dentists in general
❖ Has almost 11 cavities
❖ Hates needles
❖ Old dentist traumatized him.

Go to Denton 
family dentistry 

website

Search through
 their services> 

go to cavities/fillings

Learn about 
cavities/fillings and 

then book your 
appointment.

Get your 11 cavities 
filled.

User flow:



Persona #5: Accessibility of the site
Jessica OTole.

Background:

Sex/Age: Female, 38 years old

Location: Denton, Texas.

Level of Education: College Degree

Marital Status: Single

Occupation: Kroger Employee

Yearly Salary: 30,000

Goals:

❖ Find a dentistry that can fit 
her budget

❖ Schedule Appointment online
❖ Read and effectively use the 

site
❖ Locate her appointment 

information

Frustrations:

❖ Is visually impaired, so she often 
struggles with reading type in 
bright colors or when text is too 
small. 

❖ The accessible site has almost no 
architecture and is hard to 
navigate

Go to Denton 
family dentistry’s 

website

Look at home page> 
find accessibility site> 
change the text and 

color settings.

User flow:

Change the text 
settings

Change the color 
settings



Tasks

1. Schedule An Appointment
2. New Patient Info
3. Insurance Coverage
4. Pediatric Services
5. Veneers & Cosmetic Service
6. Payment Plans
7. Fillings & Cavities
8. Accessible site



Heuristic Evaluation:
Scored 1-10 (10 being best)

2.8 0.6 3.2 3.2
User control 

& 
freedom

Visibility
Of

System status

Match between 
system

& Real world

Consistency
&

Standards

Aesthetic
&

Design

Functionality Efficiency Help users 
recognize, 

diagnose, and 
recover from 

errors

1.8 3.4 1.8 1

A heuristic evaluation is a usability inspection method for computer 
software that helps to identify usability problems in the user 
interface (UI) design. It specifically involves evaluators examining the 
interface and judging its compliance with recognized usability 
principles (the "heuristics").



User control 
& freedom.

Visibility of 
System status.

Match between 
system & Real world.

Consistency
& standards.

2.8

0.6

3.2

3.2

❖ Doesn't allow you to go back to pages, for 
example, you can only navigate back within your 
own search bar.

❖ Cannot delete requests.
❖ Spread out and confusing IA.

❖ Needs to have a clear indication that your request 
for an appointment or contact request has actually 
been completed.

❖ No loading status
❖ Minimal page navigation, most pages do not show 

you how you got the current page you are on
➢ (Home>services>dental implants)

❖ The sites look does not run parallel with the 
reviews given by users.

❖ show/hide menu bar does not re-appear once 
click on

❖ Patient education is a section on the main menu 
but is also used as content on the side bar on 
every page.

❖ Different phone numbers.



1.8

3.4

1.8

1.0

Aesthetic
& design.

Functionality.

Efficiency.

Help users recognize, 
diagnose, and recover 
from errors.

❖ Type used does not have enough visual weight to 
be read easily at that size.

❖ Ledding issues
❖ Random changes between serif/sans serifs.
❖ Very black.

❖ Accessible version of the site feels watered down 
and only features the option to zoom in which can 
be achieved by zooming in with the browser. 

❖ Needs to have a clear indication that your request 
for an appointment or contact request has actually 
been completed. Instead, it brings you to the same 
page telling you in the same text as the instructions 
that it has been processed.

❖ Allows you to fill out information without even 
putting a request.

❖ Missing insurance information
❖ Mobile site is missing links and keeps you trapped 

on pages
❖ It is hard to find certain aspects of the dentistry: like 

payment options or information on their EXACT 
services.

❖ you can submit an appointment without selecting 
a date/time.

❖ Does not allow you to fill out a reason for request. 
(should include both a reason for request/doctors 
notes)

❖ Contact form: just requires you to fill out your 
contact info, does not require you to fill in a reason 
for contacting them.



Competitor
Analysis



Comfort Dental

Weaknesses:
❖ Not based in Denton
❖ Some services aren’t offered at 

all locations
❖ General dentistry is all that’s 

offered in Denton

Opportunities:
❖ Based locally
❖ Offer more services

Strengths:
❖ Offer dental care plan

Threats:
❖ Dentistry Chain
❖ Competitive pricing



Mint Dentistry

Weaknesses:
❖ Chain appears impersonal
❖ No Pediatrics

Opportunities:
❖ Pediatric dentistry
❖ More approachable

Strengths:
❖ Online patient forms
❖ Online appointment 

scheduling works better
❖ Brand identity

Threats:
❖ Luxury brand appearance
❖ Clean design



Berger Dental
Weaknesses:
❖ No online appointment 

scheduling
❖ Payment is through a third 

party credit card
❖ Don’t offer pediatric 

dentistry

Opportunities:
❖ Offer more payment 

options

Strengths:
❖ Insurance information is 

on the site

Threats:
❖ Also a locally based 

dentist
❖ Also offers pediatric 

dentistry
❖ Cleaner design



Denton Smiles

Weaknesses:
❖ Aesthetics look very 

juvenile

Opportunities:
❖ Online payment
❖ Appearance needs to 

be professional but 
approachable

Strengths:
❖ Insurance information 

is on the website
❖ More payment 

options
❖ Real reviews on the  

site

Threats:
❖ Well-established
❖ Shows appointment, 

forms and offers off 
the bat

❖ Online payment



Prime Dentistry

Weaknesses:
❖ No reviews or patient 

testimonials

Opportunities:
❖ Add real patient 

testimonials to the 
site

Strengths:
❖ Emergency Hotline
❖ Insurance 

information
❖ Free second opinions

Threats:
❖ Clean website
❖ Good introduction & 

branding.



Henegar Dental

Weaknesses:
❖ Formatting in the 

accessible version of 
the site is off in certain 
areas.

❖ Stock photography

Opportunities:
❖ Take original photos for the 

site.

Strengths:
❖ Visually appealing site
❖ Color scheme
❖ The appointment form is very 

visually appealing.
❖ Short quizzes for users to take 

online.

Threats:
❖ More professional 

looking site.



IA & Testing 
Results



Current A.I:
-Multiple Touch points for this Service
-Too many clicks 
-Diving Deep To find veneer services

Implementation
-Simplify touchpoints and limit them 
from 1-3

Current A.I Task Flow:  Veneers



Card Sort Analysis/ Research



User Zoom Test Results



New I.A.

Original

New I.A



Mobile Sketches:



Mobile wireframe sketches



Mobile wireframe Sketches



Desktop/Mobile Sketches



Mobile Sketch



Wireframes & Design 
Choices



Typography
● Raleway: has many different weights to 

choose from for buttons, menu’s, etc.
● Helvetica Neue: this font is bolder than raleway 

so it offers more readability to users who are 
using the accessibility function. We are also 
using it for small body text because the line 
widths are larger than raleway so it will be 
readable at a smaller text size.



Iconography



Color Scheme/Icons:



Mobile wireframes:





Web wireframes:

Landing page Menu/Accessibility



Patient page Appointment



Service Page



Mobile 
Prototype



Mid-High Fidelity Prototype

http://www.youtube.com/watch?v=8orkJi9ZDuw


Web
Prototype



Mid-High Fidelity Prototype





Web Prototype

https://docs.google.com/file/d/1oXhSBZ3RTDzcUqNz8qW5z_vrTeGTzKik/preview

